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Statutory 
Authority

 Section 19a-111b states that the program 
will develop an education program to 
inform the public of the dangers of lead 
poisoning and methods to prevent lead 
poisoning 
 The Lead Program launched a media 
campaign: June 2017 that extended to 
October 2017



Overview of 
Media 
Campaigns

English
• Focus area: black 

young mothers in 
Bridgeport and New 
Haven

• Black children are 2 
x as likely to be lead 
poisoned than 
Whites and Asians

 Campaign 
Components: TV ad, 
Billboards, FM radio, 
Pandora radio, 
exterior bus ads, 
Facebook
 Federal funding

Spanish
 Focus area: Hispanic 

population
 Hispanic children 

are 1.5 x more likely 
to be lead 
poisoned than 
Whites and Asians

 Campaign 
components: TV ad, 
Facebook
 Federal funding

Hired Mason Inc. as a consultant



Media 
Campaigns 
Details

• Call to Action: 
• Get people to our website!
• Provide educate on primary prevention

• Increase awareness of childhood lead 
poisoning and the contributing factors, 
providing prevention tips in order to 
impact behavior change

• Target: Women 18- 34 with children under 
2 years old, lower income and AA or 
Hispanic

• Timing: July – October 2017



CAMPAIGN ANALYTICS
So… How did it go?!



Television 
Public Service 
Announcements

The television Public Service Announcements played on 
eleven English cable stations and one Spanish station:
- OWN  - USA - Univision
- BET   - Bravo
- Vh1   - E!
- Oxygen - Lifetime 
- MTV - Cartoon Network



FM Radio

Three FM radio stations were used:
• WEZN:  Star 99.9
• WYBC: 94.3
• WKCI: KC 101



Pandora 
Radio



Bus Shelters 
and Exterior 
Bus Ads

• Bus ads were placed in Bridgeport and New Haven

• Billboards were in Hartford, Meriden, New Britain 
and New Haven















Social Media
(Facebook)



Social 
Media



EVALUATION



Takeaways

Hired HWK Consulting, LLC. to help to conduct 
an evaluation of the media campaign 
 The evaluation shall consisted of four 
campaign focus groups. 
 Focus groups included pre and post testing 
of focus group participants to assess opinions 
and attitudes regarding lead poisoning 
prevention in targeted areas of the state. 
 Focus groups took place in Bridgeport and 
New Haven

 The results of the pre-test focus groups were 
used to guide strategies for the design of the 
media campaign
A final report was rendered by the consultant 



WRAP-UP



Takeaways

Make health equity a central focus of all 
outreach activities
Practice cultural awareness when designing 
messaging
 Consult experts when necessary

Use the preferred communication methods of 
your audience 
Make community partnerships to extend the 
scope and reach of your message

Distribute DPH print materials throughout your 
communities
 Newly translated Lead Poisoning Fact Sheet

 Borrow banners 
Call Kim with any education or outreach 
questions 



QUESTIONS?

Christine Hahn, MPH
860.509.7392

christine.hahn@ct.gov
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